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A challenging policy environment paired with a growing Q}CDP
recognition of the climate-biodiversity nexus.
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What does the data tell us?
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Despite significant growth since we launched
our biodiversity questionnaire in 2022,

only 7% of disclosing corporates are
assessing their dependencies on
biodiversity.



N CDP

DISCLOSURE INSIGHT ACTION

Of these 7%,

less than a quarter are looking at biodiversity £
dependencies across their entire value chain. s g



Value chain risks remain a major blind spot despite the Q}‘CDP
growing economic costs of biodiversity loss.

Less than 1% of disclosing companies
are looking at biodiversity dependencies
across their entire value chain
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On the bright side, more than a third of disclosers are Q}‘CDP

already taking action on biodiversity.
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Food retailers increasingly disclosing on biodiversity, Q}‘CDP

complementing climate, water security, and forests.
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Greater biodiversity ambition is also needed for regional Q}‘CDP
and Iocal governments. DISCLOSURE INSIGHT ACTION

N Cities disclosing through CDP are planning for the long-term but too few are
taking near-term biodiversity actions, with more than a third of reported
actions not being realized until 2050

N Financing is a serious challenge for states & regions seeking to enhance
biodiversity and protect nature, in particular private finance will be needed to
ensure these projects can reach completion



You can’'t manage what you don’'t measure.
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Begin or expand your

CDP disclosure, including dependencies on

on biodiversity
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Assess and monitor

biodiversity, especially in the
value chain

Recommended resource: the IUCN'’s Guidelines for planning
and monitoring corporate biodiversity performance.
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Identify interconnections
and integrate climate and
nature-related topics


https://portals.iucn.org/library/node/49301
https://portals.iucn.org/library/node/49301

Thank you!
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